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Week 5 Discussion 2: Creativity Test Reflection and Assessment of its Usefulness
I did the Remote Associates Test twice, before going for a walk outdoors and for a second time after the walk. I walked to a nearby local park since that was the closest thing to nature that I could find. The test requires that you look at a group of three words and then come up with a fourth word related to them. In the first attempt, I was correct in 16 of the questions in the 20 minutes allocated, which put me in the 50th percentile, and in the second attempt, I could figure out 9 questions. If I take into account the fact that doing it for the second time meant fewer questions for the same amount of time, I definitely did not do any better. In my opinion, the test is not comprehensive enough for a true assessment of someone’s creativity. Although it tests how fast you can associate some words with each other, I think creativity has more to it than the ability to come up with words that relate to each other.
Olteţeanu & Zunjani (2020) state that creativity has many domains, which include the linguistic, auditory, visual, tactile, gustatory, and olfactory domains, among many more. The Remote Associates Test used in this case mostly focuses on the linguistic domain since it tests your ability to make associations based on your knowledge and understanding of words. Lee-Bae et al (2014) examined the validity of the RAT scores, and they found that the scores were correlated with most other convergent thinking test scores that assessed abilities associated with analytical, deductive processing (e.g., intelligence, working memory, academic achievement). They conclude that the RAT test measures convergent thinking processes in creative thinking and that the test measures analytical processes similar to intelligence tests. Kelley & Kelley (2012) state that creativity is essential to any discipline in any industry, adding that it is the most sought-after quality in organization leaders at the moment. Therefore, this test in addition to other creativity tests, would help assess the levels of creativity among members of an organization. This would then help the particular organization to determine how they can promote creativity in their members.
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